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GO-GRASS in a nutshell

GO-GRASS project (www.go-grass.eu) aims to create new business opportunities in rural areas
based on grassland and green fodder and to support their replication throughout rural
communities in the EU. The project develops, deploys and validates a set of small-scale
demonstration sites (DEMOs) of a circular integrated agro-food system in four EU regions
(Denmark, Germany, Sweden and the Netherlands). The project is expected to develop
technologies from the current Technology Readiness Level (TRL) (between 5 and 6) to more
advanced ones (8) successfully implemented under real conditions at the end of the project.

The DEMO in Denmark aims to develop a small-scale bio-refining technology to extract protein
concentrates for monogastric animals from grassland situated in nitrate sensitive areas. In
Germany the DEMO targets to produce biochar via Hydrothermal Carbonisation of grassland-
cuttings from wetlands as supplement for soil improvement. In the Netherlands it is to
develop digester and fermentation technology to produce paper and carton products from a
road-side grass and nature or fauna grass. In Sweden, the aim is to establish briquetting
technology at local and small-scale to produce climate-friendly and heat-treated animal
bedding using reed canary grass. Beyond the development of the individual DEMOs, the
project aims to integrate the technologies and business models across the DEMOs to create
additional values and value chain nods.

In order to realize and support its objectives, the project employs the principles of
cumulativeness, innovation, replicability, inclusiveness, and circularity. The principles serve as
guidelines and requirements for adapting and developing various tools, integrating circular
economy in rural areas, ensuring successful demo implementation, creating favourable
business environments and maximising the replication potential in other rural areas in EU.

The tools to be developed by the GO-GRASS project include: online tools for business case
assessment and funding; a manual on how to get started and succeed; a tool kit for cluster
and network development; training courses for existing and future entrepreneurs; and
guidelines on creating favourable business environments.

GO-GRASS will contribute to a range of circular and sustainable business models with high
replication potential that can be used by entrepreneurs, local authorities and other
stakeholders. It will demonstrate innovative cost-effective technologies, processes and tools
applicable within the diverse DEMO scenarios. This will enable to effectively use grassland and
shrubs which are being left to decay after mowing causing costs and lost benefits for
individuals and society.

To stay up to date with GO-GRASS project events and reports, follow us on Twitter
(@GoGrassEU), LinkedIn (GO-GRASS) or visit www.go-grass.eu.

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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Summary

During the last 29 months of the GO-GRASS project, ESCl worked with all consortium members
to implement the project's communication and dissemination strategy (D9.1). The project has
been promoted through a variety of online and offline channels and materials, and previously
identified target audiences have been informed about and involved in project developments.
These efforts are presented in this report D9.4 "First report on communication and dialogue
activities".

Spelling Guidelines

Standardised British Spelling (NOT Oxford Spelling!) should be used in all documents. Generic
terms are spelled in lower case, specific terms and proper names are spelled with initial
capitals. For metric tonnes use the term “tonnes” and NOT tons.

Disclaimer

Any dissemination of results must indicate that it reflects only the author's view and that the
Agency and the European Commission are not responsible for any use that may be made of
the information it contains.

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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1. Communication Strategy

1.1. Communication and Dissemination Master Plan

During M1 to M4 the ‘Communication & Dissemination Master Plan’ was developed for the
GO-GRASS project and the deliverable D9.1 was submitted. This master plan intends to
provide a framework for all C&D activities carried out in GO-GRASS, and project partners
should utilize this document as a reference.

The document will be updated once in the project lifetime (in M30), after evaluating the
collected monitoring results for this deliverable D9.4 ‘First Report on Communication and
Dialogue Activities’ (in M29). At this point in the project, we will have gained new insights into
key audiences and stakeholders and identified early adopters and further synergy partners to
re-align and execute the communication and dissemination strategy with even greater
precision.

1.2. Project Branding

1.2.1. Visual Identity

In M1, ESCI developed a visual identity for GO-GRASS. A project logo in different formats, a
defined font and a fixed colour palette ensure a high recognition value of the dialog activities.
Furthermore, four individual demo site icons were developed to distinguish and
instantaneously brand the different demonstration sites.

logo

[

= SRS @

Grass-based circular business models

‘ for rural agri-food value chains
[ ]

icon subline
Figure 1 - Logo of GO-GRASS

Figure 2 - Demo icons

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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1.2.2. Templates

To ensure consistency internally and in official reporting, templates for deliverables and
PowerPoint presentations were developed in M1.

GO-

Meetmilm\ﬂnutes ‘
G0-GRASS

Grass-based circular business models
il I‘I for rural agri-food value chains
il :

Title of presen'tﬂaﬁon

AUTHORS : DATE: 01.10.2019 Lorem ipsum dolor sit amet
]

Figure 3 - Example of templates

2. Communication Materials

2.1. Project Brochure

In M6, ESCI has developed a brochure that provides an overview of the project. The brochure
is available in digital format on the website in English, Spanish, Romanian, Dutch, Danish,
German and Hungarian. It was made available to GO-GRASS partners in digital format in M6.
It was printed and delivered to the partners in the requested languages in M13.

L — Of— omwe O -— GU-GR@S Intotaalhestaatz‘l%'
GO-GRASS . B ome - van Europa uit grasland:

¥ @GoGrassEu

et G, )

Volg oas project et . - 0Op gras gebaseerde circulaire N if ecariomisch niet b

F— = 5 busi dellen voor dynamisch <1 age Voedingsw poe
< — * plattelandsgebieden ’

wore
L
N

sget
rhash
. “volgeranden.
- < . @ &
. Case studies DEMO locatie fanden
: Zweden, Duitsland, Denemarien,
@ ravers o y Nederland

@ rericc en v
Spane, Hongari, Ao

@ Landen

© @gograsses

i GO-CRASS

Contact
go-grass@atb-potsdam.de

Figure 4 - Brochure in Dutch

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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2.2. Standard Power Point Presentation

In M5, ESCI created a corporate PowerPoint presentation that was distributed to all GO-
GRASS partners and can be downloaded internally from the Nextcloud server. The
presentation explains the motivation and concept of GO-GRASS, introduces the four
demonstration sites, and provides an overview of the tools and resources that will be
developed over the course of the project in a simple way. The presentation can be
supplemented with more detailed information on a specific topic, depending on the purpose
for which it is given by partners.

‘
;«sF

Figure 5 - Exemplary slides from the corporate PowerPoint

Follow
our journey

L
@ coouss

O wame

Contact:

5] go-grass@ath-potsdam.de
-

FEATIBED NEWE

2.3. Poster

In M19, a PowerPoint template for a scientific poster was developed and distributed to
partners. In case they are submitting a scientific poster to a conference and are free to deviate
from their company/university layout they now have a handy template to easily present their
research in the GO-GRASS visual identity. Additionally, ESCI designed a general information
poster/roll-up about GO-GRASS for the webinar “Green Biorefinery - a Green Deal for
agriculture” from Danish partner CBIO (Aarhus University Centre for Circular Bioeconomy)
taking place in M14.

= GRISS = W

Title (88pt) Creating new business opportunities
i i i based on grassland and green fodder
in rural areas

4 DEMO SITES

S

Click icdfi 9 add chart

: 354, Producebio-based and
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|fo7 Developeostffective and (-2 Swength
%5 Greulat business models. \! =/ Fural ommnities.
=7 Diversify and revitalise i icate in other
\jjﬂﬁ the rural econonty. “x\‘."ft_ :g‘gnm\nnn\mu.

% e
gosss Lol
=k

e o= UEY
ogoca Gem. g9 = B apon®

' vetas b [ J—

! Follow our journey !
i |
are e
i&

Figure 6 - Left: PowerPoint template scientific poster;

Right: Official project poster

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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2.4. Infographics

In M5, a first project infographic was designed. It showcases in a simplified way the overall
concept of the GO-GRASS project and was added to the project website.

BEFORE

Traditional Grassland management

i High Nature Value |
areas underused

Figure 7 - Infographic: project concept

In M28, four additional infographics were designed to be added to the website
(downloadable). They have the aim to showcase the concept of each of the four
demonstration sites, portraying the source (left), technique (middle) and products (right).

Grass protein - sustainable animal feed Biochar - valorising low nutrional grass

GRASS PROTEIN PERIODICALLY WETLAND BIOCHAR
POWDER ‘GRASSES *

NI;RATE SENSITIVE GRASSLANDS
PYROLYSIS & HTC

& REWETTED PEATLANDS ‘GREEN BIOREFINERY

e
[

- 9

Grass paper - upgrading the unused Animal bedding - farm-level production

ADDITIONAL
SIDE STREAMS

ROADSIDE GRASS GRASS PAPER ANIMAL BEDDING

NATURAL MEADOWS FIBRE EXTRACTION

& PAPER MAKING
“ X
~ \ Q BRIQUETTING TECHNOLOGY 1 l' L
<y &

oe

REED CANARY GRASS )

SIDE STREAMS

Figure 8 - Infographics: demo concepts

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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3. Publications

3.1. Journalistic Articles & News

In M1, ESCI accompanied the launch and kick-off meeting of the project with a press release
published on the GO-GRASS website and LinkedIn page and disseminated through the
journalistic network 'alphagalileo' and Cordis Wire.

An interview article with project partner Bo
Lundmark (Glommers Miljoenergi AB) from the
Swedish demonstration site was published in
M18, highlighting the interplay between local
rural communities and the grass-based business
model of the Swedish demo. It was published
through the same channels.

In M12, an interview article with Zymantas
Morkvénas (from the LIFE Viva Grass project;
now-ended) was published on the website.

Figure 9 - Screenshot of interview
article with Bo Lundmark

In M25, the Swedish newspaper NORRAN published an article about the general meeting of
the GO-GRASS consortium in Sweden and portrayed the business case of the Swedish
demonstration site. In M30 a cooperation article of three H2020 project (featuring GO-GRASS)
will be published in the ‘Rural Connections magazine’ from ENRD.

Several GO-GRASS partners have a news section on their website and share GO-GRASS related
news on there (Prospex Institute). Additionally, some partners have a digital newsletter they
send to their community and regularly share updates about the project within. For example
OMKI (~4500 subscribers), Noardlike Fryske Walden (~600 subscribers) or ACRRES-WUR (~360
subscribers). The partner Nationalpark Unteres Odertal publishes an annual report (Quantity
of 500 printed pieces) about the National Park activities and the GO-GRASS project is part of
volume lll. The partner AGACA publishes a digital magazine five times a year and has featured
GO-GRASS in an article in the n°146 December 2019 issue and in the n°149 August 2020 issue.

3.2. Practice abstracts

In M18 a first set of EIP-AGRI Practice Abstracts summarising the objectives, the activities, the
technologies used, and the partners involved in the four demos (Denmark, Germany, Sweden
and the Netherlands) were developed. Additionally, four infographics compiling the practice
abstracts, with the pictures from the demos, the logos of the partners and links to relevant
information on the project were published on the GO-GRASS website in M19, and they were
promoted via all the relevant channels. These four Abstracts are available on the EIP-Agri
platform, which is facilitating contacts between farmers and advisors and helping to share

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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information in the EU agricultural knowledge and innovation systems (more: GO-GRASS on
the EIP-Agri platform).

PRACTICE ABSTRACT , PRACTICE ABSTRACT

Figure 10 - Factsheets from Practice Abstracts

3.3. Interviews

In M13, the German partner ATB gave a radio interview to the German station “Freies Radio
Potsdam” presenting the GO-GRASS project in general. Likewise, the Spanish partner USC
spoke with COPE Lugo (local Spanish radio station) about the GO-GRASS project. In M22, the
Romanian partner ARAD gave an video interview to the Romanian TV station “PRO TV News”
about the potential of the GO-GRASS business models in Romania. Also, in M22, the Danish
partner CBIO/AU gave a radio interview to the German station “Deutschlandfunk Nova” about
part of the research topic of the Danish demonstration site (Paludiculture). In M29, a video
interview with two junior researchers from the Dutch project partner ACRRES was published
on YouTube (712 views; 28.02.2022). In M30 two written interviews with two Danish partners
from CBIO will be published on the project website.

-

Kimberly Wevers
gen University

'\ stirite | ION TONCEA
PRO-T

P 01:01

Figure 11 - Screenshots from video interviews

3.4. Project Videos

3.4.1. Introduction Video

In November 2020, the ‘Global Bioeconomy Summit’ (GBS2020) took place online and had
more than 3000 registered attendees. It initiated a call for videos to showcase the variety of
bioeconomy businesses and publicly funded research programs around the world. GO-GRASS

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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decided to partake in this call and submitted a 2-minute video introducing our project and

highlighting the potential of grassland. Unfortunately, our video was not chosen to be shown
during the live plenary program, however it is available in the ‘Digital Bioeconomy Exhibition
& Media Corner’ throughout the conference. Afterwards we launched it ourselves on YouTube
and embedded it prominently on the GO-GRASS website. It got 1762 views on YouTube
(28.02.2022). A link to the video or the embedded video itself was added to several GO-GRASS

info pages on partners websites.

= GO-GRASS

14 P Pl o) 000/158

Figure 12 - Thumbnail of introduction video

3.4.2. Demo Explanatory Videos

GO-GRASS
m Animal bedding @@ Buéchggny

Paper & packaging @ Organic protein
in the Netherlands in Denmark

v G0-GRASS

in Sweden

DANISH GRASS
_REPLAGES S0V

14 P »l o) 000/402
Figure 13 - Top: Start frame for all explanatory videos;

During the lifetime of the project, each
demonstration site will get an explanatory
video showcasing the business model.

In M17, the first one “The Green
Revolution, how Danish Grass replaces Soy
in_Animal Feed” about the Danish demo
was published on YouTube. The video has
a length of 4 minutes and has gotten 1981
views (28.02.2022).

In M30, the second explanatory video
about the Swedish demo will be published
on YouTube.

Bottom: Thumbnail from Danish video

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674

12


https://www.youtube.com/watch?v=PkU3Ndz6Gxk&list=PLb8wE1rKCAQczLuxLdYrcd1eZcCtJ3Sl3
https://www.youtube.com/watch?v=-SQOvnutkNY
https://www.youtube.com/watch?v=-SQOvnutkNY
https://www.youtube.com/watch?v=-SQOvnutkNY

T

First Report on Communication and Dialogue Activities

4. Scientific Publications and
Presentations

Research partners are expected to attend scientific events with talks and posters and publish
scientific papers. By M29, four scientific papers had been published in M16 (Rodriguez-
Rigueiro et al. 2021), M19 (Nielsen et al. 2021), M26 (Orozco et al.2021), and M27 (Ding et al.
2021) with more to come according to a collaborative publication plan.

Devéibpment of grass-based circular business supportive BUSiness EnVironments

models for rural value chains

S R BT R oo s e | | to Develop Grass Bioeconomy in Europe

Infiuencing tactors on business environment

Orozco et al. 2021

‘Hlur.n'.‘ N i A A l NI
= GO-GRASS ki NEW

T

Silvbpasture policy promotion in
European Mediterranean areas

PUBLICATION

Figure 14 - Left: Poster from EUBCE; Right: Social Media card for

paper publications

Partners have also been taken part and presenting their GO-GRASS based research at scientific
events (i.e., conferences, congresses, forums) for example in M19 at the EUBCE (European
Biomass Conference and Exhibition), see Fig.14 for the poster. A complete list of scientific
event participation can be found in table 1.

Additionally, many partners regularly present GO-GRASS and their work done within the
project at university internal events/meetings updating their co-workers or other
departments.

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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Table 1 - Scientific event participation of partners

Event title

Participating Contribution

partner

Type

Location

RUC-APS EU project
(University of Liverpool)

Organic congress CBIO/AU Presentation Vingsted/ 11/2019
Denmark

Annual Dairy Meeting CBIO/AU Presentation Christiansborg | 11/2019
/Denmark

GUDP Annual Meeting CBIO/AU Presentation Aarhus/ 12/2019
Denmark

Biodkonomiestammtisch ATB Presentation Potsdam/ 12/2019

(WFEBB) Germany

Global Bioeconomy All Video online 11/2020

Summit 2020

Planter | Fokus — Danish CBIO/AU Presentation online 01/2021

annual plant congress

15th IGLS forum ATB Presentation online 02/2021

(International European

Forum)

EUBCE 2021 (European ATB Poster online 04/2021

Biomass Conference and

Exhibition

IAMO 2021 (The Leibniz ATB Presentation online 06/2021

Institute of Agricultural

Development in Transition

Economies) forum

IPA 2021 (Interpretive ATB Presentation online 06/-

policy analysis 07/2021

conference)

ICABR 2021 (25th ATB Presentation online 06-

International consortium 07/2021

on applied bioeconomy

research conference)

CEST 2021 uscC Presentation hybrid 09/2021

(17th International

Conference on

Environmental Science

and Technology)

Annual conference of the ZIC Presentation online 12/2021

5. Events

Apart from participation in scientific conferences (see chapter 4), partners were busy
organizing and participating in training and educational events on the one hand (i.e., lectures,
webinars, seminar, courses for students) and participating in more general outreach events
(i.e., exhibitions, meet & greet, panel discussions) on the other hand. Stakeholder workshops
organized by demonstration sites (part of WP7) are not included and are listed separately in

Chapter 6.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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5.1. Training and Educational Events

Table 2 - Training and educational event overview (highlighted

events in more detail below table)

Event title

Invited lecture at INRA
Toulouse

Participating

partner
CBIO/AU

Contribution

Type
Presentation

Location

Toulouse/
France

11/2019

EU Green Week

Online Event “Go for
Grass — Exploiting
Grassland Potential in the
EU Circular Economy”

All

Webinar

online

10/2020

Webinar “Green
Biorefinery — a Green
Deal for agriculture”

CBIO/AU

Poster

online

11/2020

Webinar “The Future of
Food: Unlocking the
benefits of Scotlands
Circular Bioeconomy”

CBIO/AU

Presentation

online

11/2020

Master module course
(SDG Lab Environment)
within the framework
of the IMRD program

ATB

Student
training

Potsdam/
Germany

2020/
2021

Webinar “Baeredygtigt
foderprotein - nye kilder,
nye veerdikaeder”

FCB

Presentation

online

03/2021

Webinar (Green
biorefinery concept
presentation for
economists working within
agricultural sector)

CBIO/AU

Presentation

online

05/2021

Workshop “Jornada
Agentes de
Ecoinnovacion”

AGACA

Presentation

online

05/2021

IEA Bioenergy seminar

CBIO/AU

Participation

online

06/2021

Open house at Foulum
demo plant

FBC

Event

Foulum/
Denmark

09/2021

CiFOOD webinar

CBIO/AU

Presentation

online

10/2021

Webinar for agricultural
academics (“Potentials of
green biorefining”)

CBIO/AU

Presentation

online

11/2021

NewFood Systems
Webinar ( The science
behing green biorefining)

AU & ATB

Presentation

online

11/2021

The Farmers Union Velas
course: Plant proteins are
the future

CBIO/AU &
VELAS

Course

01/2022

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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1.) EU Green Week 2020
On 22 October 2020, the GO-GRASS project held its first online event in the framework of the
EU Green Week, to shed light on the overlooked potential of grasslands for the EU circular
economy. The event programme, presentations and recordings are available here.
The event gathered 90 participants who discussed innovative solutions from five different
research projects focusing on the opportunities arising from grassland and green fodder.
The online event focused on two topics:

- the technologies and demonstration sites using grassland over Europe

- the policy and regulatory framework for grassland businesses, and the

development of grass-based businesses

It was the opportunity to showcase the business models and technical solutions for the local
use of surplus biomass from grasslands, developed in the framework of the GO-GRASS project.
The other related projects which were invited to speak at this event were:

- The GRASSIFICATION project
The Biorefinery Glas project
- The GreenGrass project: Innovative grassland utilisation for sustainable

agricultural intensification at the landscape scale

LIFE Viva Grass project

ONLINE EVENT

GO FOR GRASS
Exploiting Grassland Potential
in the EU Circular Economy

22 OCTOBER 2020
10:00 - 16:00 CET

#EUGreenWeek

T |

<> ) 000/21012

Figure 15 - Screenshots of the online event during the EU Green Week

2.) Master course module - SDG Lab Environment

In 2020 and 2021, project staff (Grundmann, Adamseged, Park, Orozco, Ding) organised a full
master module course entitled SDG Lab Environment at Ghent University and Humboldt
University in Berlin. The course focused on the development of grass-based value chains and
enterprises using the GO-GRASS demo cases and other grass-based businesses as case studies.
The course was attended by 40 students from the International Master of Rural Development
(IMRD) programme offered by the two universities.

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674

16


https://www.go-grass.eu/catch-up-with-our-go-for-grass-online-event/
https://www.go-grass.eu/wp-content/uploads/2020/10/7_GRASSIFICATION_Dieter-Cuypers.pdf
https://www.go-grass.eu/wp-content/uploads/2020/10/8_Biorefinery-Glas_James-Gaffey.pdf
https://www.go-grass.eu/wp-content/uploads/2020/10/10_GreenGrass_Johannes-Isselstein.pdf
https://www.go-grass.eu/wp-content/uploads/2020/10/10_GreenGrass_Johannes-Isselstein.pdf
https://vivagrass.eu/
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5.2. General Events

more detail below table)

Event title

Participating

partner

Contribution
Type

Location

Table 3 — General outreach event participation (highlighted events in

Grinlandtag ATB & NUO Participation Schwedt/ 12/2019

Germany
Ojeby Lantbruksméassa RISE & GME Video online 08/2020

& VG presentation
“Book a Scientist” — ATB Talk online 03/2021
Speed Dating event with
a Scientist, event from
Leibniz-Gemeinschaft/
Germany
Baunzaun-Austellung ATB Banner 9 German 05/-
"Biodkonomie findet cities (outdoor) | 10/2021
Stadt" — Construction
fence exhibition
Lunch Talk: Bread, Butter, ATB Presentation online 07/2021
Bioeconomy: “Echt krass:
Alles aus Gras?”
Future Camp — ATB Presentation Angermiinde/ | 07/2021
Summercamp for Germany
Teenagers
WISFORUM 2021: ATB Podium Hybrid 09/2021
Wissenschaft & (Potsdam/Ger
Gesellschaft many &
Livestream)
Fundingbasar for Startups G2G Flyer Harsholm/Den | 10/2021
2021 mark
LIVERUR and RUBIZMO ATB, G!E Presentation online 10/2021
final event
EU Industry Days 2022 All Exhibition online 02/2022
booth

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674




First Report on Communication and Dialogue Activities

1.) Bauzaun-Austellung "Bio6konomie findet Stadt"-2021

In times of the global pandemic where large indoor events are still far from possible creative
solutions are a must. One of these creative solutions is a German initiative funded by the
Federal Ministry of Education and Research called ‘Science in the City’. Part of this initiative is
a ‘Construction Fence Exhibition’” of the “proWissen Potsdam” association. Starting in May
2021 twelve construction fence banner informed people about innovative bioeconomy
solutions. The exhibition has visited nine German cities with accompanying events. One of the
twelve banner was about the GO-GRASS project.

ECHT KRASS - ALLES AUS GRAS?

NEUE PRODUKTE AUS EINER VIELSEITIG NUTZBAREN RESSOURCE

s

Figure 16 - Left: Example picture of the exhibition; Right: The GO-

GRASS construction fence banner

2.) EU Industry Days 2022

From February 8t to 11" 2022 GO-GRASS took part in the EU Industry Days with a virtual
exhibition booth. The booth featured diverse set of downloadable material (e.g., brochure,
factsheets, video links) and links to the website and social media channels. Additionally, many
partners were available for 1-on-1 discussions with interested participants and the chat
function of the booth was used to respond to questions from visitors and promote the GO-
GRASS tools and results.

Talk to GO-GRASS (Grass-
based circular businesss...

by Gate2Growth
E u I N D u STRY provides templates for
writing inspiration, a
DAYS 08-11FEB comprehensive
2022 evaluation and tailored-

made advice. Don't
2 hesitate to book a
G o G I‘aSS p I’Oj e Ct meeting today between
1 pmand 2 pm to
Grass-based circular discuss this tool with one
Business Models of our team member!
Funded by H2020 Programme Learn more:
https://www.go-grass.eu
#EUIndustryDays - iz alle 2

mmmmmmmmmm

GO-GRASS (Grass-based circular i— i
businesss models for rural agri- L
G0 GRASS food value chains)

Green and Digital New Business Models

e BOOKMARKED

+  Write a message.. )
v
-— B

Figure 17 - EU Industry Days 2022 — GO-GRASS virtual booth

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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6. Stakeholder Engagement
6.1. Stakeholder Board Meetings

GO-GRASS aims to actively involve local stakeholders in the project work, to learn about their
needs and perceptions, and to give them space to express their thoughts on the project.
Therefore, two Stakeholder Board Meetings (SBM) per demonstration site are scheduled
during the project period. The first round (SMB) was held in late 2020. The second round
began in late 2021 and will conclude in April 2022 (Table 2), with some changes of schedule
for the Dutch demo due to COVID19-related restrictions (originally scheduled for 16
November 2021). Further information on these meetings will be provided in Deliverable 7.3,
due in M48.

Table 4 - Dates and Locations of SBM

Demo Type/Location Date
Dutch Hybrid/ Zwartslius, the 14/10/2020
Netherlands

Swedish Hybrid/ Umea, Sweden 21/10/2020 15t round
German Online 02/12/2020
Danish Online 09/12/2020
Danish Hybrid/Foulum, Denmark 24/08/2021
Sweden Hybrid/near Arvidsjaur, 28/10/2021

Sweden ond round
German Hybrid/Criewen, Germany 10/03/2022
Dutch Katlijk, the Netherlands 26/04/2022

TBC

Stakeholder Board Meetings were on occasions combined with Open House Events or larger
workshops at the demonstration sites and always held in the respective local language. The
event was advertised via the GO-GRASS social media channels and website as well as targeted
local promotion (i.e., local newspaper) and email invitations to gather a variety of local
stakeholders.

Dinsdag 16 november 2021
11:30-17:00

o s B , .Wist je dat je papier
Abent Hus ™\~ ./ van gras kan maken?"

Fremtidens proteinfoder skal 4 GO-GRASS

pa AU Foulum
komme fra graes Stakeholder Board Meeting

tirsdag den 24. august 2021 i
kl. 10.00-12.00 Kwartier Noord - Katlijk

\ Y ich v/ v e et
" S
Donnerstag, 10. Mirz 2022 \ AR
10:00-12:30 4 AR y Torsdag 28 oktober 2021
3 KI. 9:30-16:00

¥ ,Es wird Sie iiberraschen, A WA ‘ GO-GRASS

wie viel Wert ungenutztes

Gras hat.." 72\ workshop i Sverige

GO-GRASS Workshop 4 Visning av demonstrationsanlaggning hos Glommers Miljoenergi
och darefter workshop hos Svansele Vildmarkscenter

im Schloss Criewen samt digitalt via Zoom
und Online

= GOGRASS

Figure 18 - SBM advertisement

This project has received funding from the European Union’s Horizon 2020
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7. Online Outreach
7.1. Website

In M6, the website was launched, and it will be upgraded with new online tools, output and
knowledge throughout the project’s lifetime. It is structured around six main sections to
feature in the most efficient and understandable way the solutions developed within the
project, from technological innovations implemented in the four demonstration sites, to
practical tools to support the replication of grass-based business models, such as the G2G
Business Writer tool, and the ongoing work to develop the interactive maps as part of the
“knowledge centre”.

It is available in 6 languages: English, Hungarian, Spanish, Dutch, German and Romanian. It
also contains links to the GO-GRASS social media channels (Twitter, LinkedIn, Instagram,
YouTube, and RSS feed), and a selection of upcoming events focusing on the topic of the
project is also displayed.

= B0-GRASS T < pamsEwes e pomsseceess raucaras mmesscanet aas < 8 | | o GO-GRASS

GRASS-BASED " : MODELE DE AFACER
GIRCULAR BUSINESS MODELS BAZATE PE IARBA :
FOR DYNAMIC RURAL COMMUNITIES B ; PEATRU COMUNITATI RURALE DINAMICE

Figure 19 - Website landing page; Left: English; Right: Romanian

The number of website visitors has steadily increased in the
first six month after the launch until M12. Afterwards it has
now stabilised to a monthly number of visitors between 500
and 1500 and pageviews between 1000 to 2500. High
visitation and pageview numbers can be observed in month 2_5%
of big outreach activities (events or publication of new llech Enty
results).

3% websites
2% social networks

70%

search engines

The average visit duration in M29 is 1 min 24s with 2 actions
(i.e., page views, downloads, outlinks and internal site
searches) per visit. Since website launch around 1000

downloads of website documents have taken place. Figure 20 - Pie-Chart

About 25% of site visitors are already familiar with the site
and reach it via direct URL entry. Most people find the
website via search engines (70%). Traffic from other of visitors to the GO-
websites (3%) and social media (2%) is comparatively low.

visualising the source

GRASS website

- This project has received funding from the European Union’s Horizon 2020
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Website visitors are predominantly (~ 85%) from Europe, but visitors from other continents
could also be registered, with Asia (~¥10%) and North America (~5%) in second and third

place.

Figure 21 - Website visitor global distribution

7.2. Social Networks

In M1, a Twitter, LinkedIn and Instagram channel for GO-GRASS were established by ESCI. The

accounts were used to promote the project and to stay in touch with specific target groups.

Videos were disseminated through the ESCI Youtube channel and in
M14, a Youtube Playlist was created for GO-GRASS. Additionally,
several partner (i.e., AGACA, OMKi, NFW) have active Facebook
accounts and regularly share GO-GRASS related news with their

Facebook community.

GO-GRASS

areas.#circulareconomy

( veoliowing ) (B TRD) ( More

Home About Posts Jobs People  Videos

About

GO-GRASS is a Horizon2020 funded project developing grass-based circular business models in rural
#circulareconor

=0

Twitter (right) page

Figure 22 - Screenshots of LinkedIn (left), Instagram (middle) and

The GO-GRASS LinkedIn channel is mainly used for promoting events and for information
sharing of project results (i.e., scientific publications, public deliverables). Twitter mirrors the
LinkedIn channel in these posts and additionally promotes the project also on a slightly less

- This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°862674
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formal level (e.g., short project updates through photo material, short videos or small project
related facts) and additionally interacts with other bioeconomy topics and channels (share &
like). On Instagram, followers get a behind-the-scenes look and many visual small project
updates.

As of M29, the project's LinkedIn profile has 292 followers, the
Twitter profile has 450 followers, and the Instagram channel has
240 followers, summing up to a total of 982 social media followers.
The number of followers has been steadily increasing and with the
development of the project activities, further steady growth is
expected. With a target KPI of 500 total followers on social media,
the channels are already overperforming. In a yearly average, the
project's posts receive an estimated 8,000 impressions on
LinkedIn, 60,000 impressions on Twitter, and 7,000 impressions on
Instagram.

Figure 23 - Follower

distribution

- This project has received funding from the European Union’s Horizon 2020
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8. Conclusion

This report has aimed to give an overview of all GO-GRASS communication and dialogue
activities done in the last 28 month. It will be used as a basis to update the “Communication
and Dissemination Master Plan” in M30 (D9.5).

Monitoring of communication and dialogue activities will continue until the end of the project
and be once more summarised in the M48 update of this report (D9.8).

- This project has received funding from the European Union’s Horizon 2020
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